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Principles of Environmental Justice
• To avoid, minimize, or mitigate disproportionately high and 

adverse human health and environmental effects, including social 
and economic effects, on minority populations and low-income 
populations.

• To ensure the full and fair participation by all potentially affected 
communities in the transportation decision-making process.

• To prevent the denial of, reduction in, 
or significant delay in the receipt of 
benefits by minority and 
low-income populations.
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Recent Accomplishments
• Updates to the EJ Order, May 2012
• Environmental Justice Forum, July 2012

• Public training at DOT HQ to share promising practices for 
conducting EJ assessments & learn about tools and strategies for 
public engagement. 

• FHWA releases Actions to Address Environmental Justice 
in Minority Populations and Low-Income Populations. 
June 2012

• FTA Environmental Justice Policy Guidance Circular, 
August 2012

• FTA Circular Online Training, December 2012



FTA EJ Circular Emphasis on Outreach
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Formal Meeting Engaged Dialogue

Traditional Non-Traditional



Public Outreach and Participation
• Reach out to minority and low-

income communities
• Contact social agencies and 

private organizations
• Provide opportunities for public 

input in addition to traditional 
open houses

• Advertise in target publications 
and community newsletters, 
other than in English

• Follow-up on suggestions 
gathered during public outreach 
activities.

• Make reasonable efforts to reach 
those affected by the proposed 
action
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Early, Often, Consistent 

Good Outreach = No EJ Issues 



FTA Public Participation Pilot Program

http://www.fta.dot.gov/12347_5925.html

PPS staff explain the Place Improvement 
Exercise to community members in 
Brooklyn.



SHARE information 
& data

GATHER
collective insights, 
knowledge, 
expertise and 
experiences

INVITE input on 
DOT issues, 
including policies 
and programs

BUILD 
opportunities for 
collaboration and 
coordination

CORE VALUES
Communication, Accountability, Accessibility, 

Diversity

DOT Public Engagement Plan



MAP-21 Public Outreach Efforts
• DOT’s innovative public engagement efforts reached 

thousands of State and local officials, traditional and 
nontraditional stakeholders, and members of the public. 

• Generated an enthusiastic response rate, demonstrating 
broad interest
• Performance measures listening session with over 800 participants
• Delivered 30 informational webinars in three months
• Implementation updates sent to a listserv of more than 3,000 

people
• National Online Dialogues 

• Performance measures site visited 8,165 times by 5,300 unique 
visitors

• Freight site visited 1,854 times from 1,318 unique visitors 



National Online Dialogues



Lead with a Clear Purpose
Empower to Participate
Aim for Consensus
Direct the Process

Facilitating a conversation is about:



Questions

12


